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BUSINESS TAXATION IN THE DIGITAL ECONOMY:
EXISTING PROBLEMS AND PERSPECTIVES

Unquestionably, taxation of e-commerce transactions constitutes an issue of ever-growing
importance, given the fact that the Internet spreads rapidly, while online commercial trading
increases remarkably. This study attempts a presentation of the implementation problems of a tax-
ation framework in e-commerce characterized by modern state-of-the-art technologies applied in
it. Moreover, the theoretical background of proposals and decisions about the issue in question on
an international level is drawn, as e-commerce is intricately connected with the globalized market.
Furthermore, the current taxation framework pertaining to the operation of e-commerce is pre-
sented, derived from European Union directives. In conclusion, proposals are formed towards a
more effective implementation of taxation in e-commerce.
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Ipiropioc JIazoc, Muxaiino ITazapckic, Ankisiamic Kaparioproc
OITOJATKYBAHHS BISHECY B IM®POBY EKOHOMIKY:
ICHYIOUI ITPOBJIEMM TA ITEPCIIEKTUBUA

be3zymoeno, onodamkyeanns mpan3axuyii eaeKkmpoHHoi Komepuii € numaHHs, AKuil Hadyeae
6ce 0iabuio2o 3Ha4eHHs, 6paxosyrouu moii gpaxm, wo Inmepnem weuoxko nowuproemocs, a
Komepuiiina oHAQliH-MOpeieas 3Ha4HO 30iabuyemovca. B danomy docaioncenni 3pobaena cnpoba
npedcmasumu npooaemu 6npo8adI’CeHHs NOOAMKO0BOI CUCHEMU 6 eAeKMPOHHIl Komepuii, aKa
Xapaxkmepu3yemovca Cy4acHUMU mexHoao02iamu, 3acmocoeysanumu 6 Hii. Kpim moeo,
meopemuvHa 0CHO6a NPOnO3uuil i piweHsv 3 0AHO20 NUMAHHA HA MINCHAPOOHOMY pi6HI
36epmacmucs, 0CKiAbKU eAeKMPOHHA KOMepPUis HePO3PUGHO 108 A3aHA 3 2100a.1i308aAHUM PUHKOM.
Kpim moeo, npedcmasaena Oitoua nodamkosa cucmema, w0 6iOHOCUMbCA 00 €ACKMPOHHOT
mopeieai, 3acnosana Ha oupexmueax €eponeiicbkozo Coro3y. Ha 3axinuenns gopmyromocsa
npono3uuii w000 Giavi eheKkmueHo20 6nNPoO6AONCEHHSA 0NOOAMKYBAHHA 8 eAeKMPOHHIL KoMepuii.
Karouosi caosa: onooamkysanns; inmepHem; eieKmpoHHa Komepuis, yugposi moeapu; IL/[B;
nocmitine npeocmasHUymeo.

Ipuropuoc Jlazoc, Muxann ITazapckuc, Ankusnaguc Kaparmoproc

HAJIOTOOBJIOXEHUE BU3HECA B IITU®POBOI DKOHOMUKE:
CYIIECTBYIOIIME ITPOBJEMbBI U ITEPCIIEKTUBbI

be3ycao6no, Ha.102000.101cenue mpan3aKuuii 31eKmpoHHOI KoMMepuuu npedcmasisiem coooi
eonpoc, komopulil npuobpemaem éce 6oavuiee 3Havenue, yuumoiéas mom gaxm, umo Humepnem
ObiCmpo pacnpocmpansiemcs, a KOMMepHecKdast OHAAUH-MOP206451 3HAUUMEAHO YBeAUHUBACHICA.
B oannom uccaedosanuu npednpunsma nonvimka npedcmaeuntv npod.iemvl 6HeOpeHUs HA1020801
cucmemsl 6 4eKMPOHHOU KOMMeEpPUUU, XAPAKMeEPU3VIOueiicss Co8PeMEeHHbIMU MEXHOA0UAMU,
npumensiemvimu 6 Heii. Kpome moco, meopemuueckas ocnosa npedaodcenuil u peweHuii no
O0aHHOMY 60NPOCY HA MeNCOYHAPOOHOM YPOBHe 00pauaemcs, NOCKOAbKY 1eKHPOHHAS KOMMEPUU
HepaspblBHO CEA3AHA C 2100aAU3UPOSaAHHBIM pbinKom. Kpome mozo, npedcmaeaena deiicmeyrouwas
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Ha10208as cucmema, OMHOCAUAACA K IAEKMPOHHOU MIOp2061e, OCHOBAHHAS HA OUPEKMUGAX
Esponeiickozo Coroza. B 3axarouenue hopmupyromes npeodaoxcenus no 6oaee 3¢pgpexmugnomy
GHEOPEHUIO HAN02000.10J4CeHUs 8 INCKMPOHHOU KOMMEPUUL.

Karouesvie caoea: Hanoecoo6n0cerue; unmepHem, 31eKmpoHHAs KOMMEPYUSL, YUDposble Mosapbl,;
HJIC; nocmosiHnoe yupescoerue.

1. Introduction. Despite the fact that e-commerce is claiming an ever-growing
share of conventional trading, the taxation framework governing its proceedings, both
nationally and internationally, is characterized by a slow adjustment to the new stan-
dards introduced. The particularly hard process of aligning tax legislation with the
new trading morals of e-commerce is in direct conjunction with the very nature of the
Internet itself. Taxation of e-commerce is an issue on which many and often contra-
dictory views have been expressed worldwide over the last twenty years, as is record-
ed in international bibliography. Nevertheless, up to date, applying tax legislation to
e-commerce presents many problems. Regarding tax legislation governing e-com-
merce, the European Union has been a pioneer on an international level, having
focused its efforts on indirect taxation of VAT.

2. A brief presentation of e-commerce. The term e-commerce is used to describe the
whole scope of business practices which combine modern technologies and methods,
with a view to materialization of commercial transactions via electronic means. E-com-
merce, in terms of the materialization of transactions, is distinguished in direct e-com-
merce, in which there is electronic ordering and delivery of digital goods and services,
and indirect e-commerce, in which the delivery of material goods is realized with the tra-
ditional methods (Doukides et al, 1998). The former term is addressed in the argument
presented hereafter, on the grounds of the new standards it introduces to taxation.

What is more, the following categories are drawn concerning the participating
bodies:

a) inter-business prototype (Business to Business, or B2B), which includes com-
munication and transactions undertaken between businesses,

b) communication prototype between businesses and individual consumers
(Business to Consumer 2C), which includes communication and transactions under-
taken between businesses and consumers,

¢) communication prototype between users (User to User), which deals with the
communication and transactions undertaken between end users (Lee U, 2004).

Through e-commerce, consumers (individuals and businesses) have more
opportunities to compare prices and purchase products and services from distant tax-
ation domains at lower rates of consumer tax (Lackarite, 2009). Moreover, due to the
absence of the profit margin of the conventional go-betweens (delivery agencies, bro-
kers, sales representatives, etc.), prices in e-commerce can be cheaper, resulting in a
smaller base of consumer tax (Ligthart, 2004). Therefore, the digitalization of the econ-
omy is considered as a key driver of innovation, economic growth and societal change,
and is a major challenge for the international tax system (Olbert and Spengel, 2017).

3. Problems of applying the taxation system to e-commerce. The economy has
evolved at a fast pace with digital business models expected to arise quickly. However,
the international tax system seems outdated before that new reality. Hence, its reform
is now an urgent task should we ensure a fair and efficient game on a playing field
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where digital business meets traditional economy (Nhung and Marcel, 2019).
Concepts like permanent establishment, sale points, product and income classifica-
tion that using in taxation process have been remained inadequate (Yapar et al, 2015).

A number of complex problems characterizes the outlook on the matter in ques-
tion from the point of view of taxation. More specifically:

* The globalized Internet market, accessible from almost anywhere, clashes
with national tax legislations and tax administrations.

» The digital nature of goods marketed via e-commerce has as a result that the
taxation framework determining proceedings in conventional trade is not capable of
dealing with the new reality.

* On the part of tax administrations, identifying the conducted transactions, the
contracting parties, as well as their geographical positions is extremely difficult
(Theocharopoulou, 2007).

» The presence of enterprising companies in the area of e-commerce could be
associated with a lack of permanent establishment (PE), and locating them can be
particularly difficult, taking also into account the ease of transferring their activity to
another hosting provider. In fact, the concept of permanent establishment of a busi-
ness is particularly vague in direct e-commerce, as websites of internet businesses can
be hosted in servers located in other countries, rendering them difficult to trace.

» The possibility of double or multiple taxation from different countries exists,
which goes against the conventions of avoidance of double taxation signed between
countries. Dealing with royalties in terms of taxation is also difficult to apply.

 The risk of worldwide tax base erosion is imminent, given that businesses can
transfer their activities to tax domains where low taxation is enforced, thus avoiding
tax control (Pinto, 2005). As a matter of fact, e-commerce is a field in which transfer
pricing can easily be applied.

« In the light of the aforementioned observations, as well as of the new forms of pay-
ment methods online (pre-paid cards, pre-paid electronic payment software), tax audit of
internet businesses and transactions executed by them is rendered extremely difficult.

Cross-border trade in both goods and services (which include for VAT purposes digi-
tal downloads) creates challenges for VAT systems, particularly where such goods and serv-
ices are acquired by private consumers from suppliers abroad. The digital economy mag-
nifies these challenges, as the evolution of technology has dramatically increased the capa-
bility of private consumers to shop online and the capability of businesses to sell to con-
sumers around the world without the need to be present physically or otherwise in the con-
sumer’s country. This often results in no VAT being levied at all on these flows, with adverse
effects on countries’ VAT revenues and on the level playing field between resident and non-
resident vendors. The main tax challenges related to VAT in the digital economy relate to
(i) imports of low value parcels from online sales which are treated as VAT-exempt in many
jurisdictions, and (ii) the strong growth in the trade of services, particularly sales to private
consumers, on which often no or an inappropriately low amount of VAT is levied due to
the complexity of enforcing VAT-payment on such services (OECD, 2014).

Also, tax laws in general rely heavily on the categorization of income to deter-
mine the rate and means of taxation. With digitalization, it is difficult to clearly dis-
tinguish some types of income, especially among royalties, service fees, and business
profits (Terada-Hagiwara et al, 2019).
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4. Proposals about e-commerce taxation on an international level. Taxation of
online transactions has become probably the most controversial issue in e-commerce.
The complexity of the issue of e-commerce taxation is reflected on proposals pre-
sented internationally. Referring to literature worldwide, it is found that fundamental
proposals have been submitted by the European Union, the government of the
U.S.A., the Organization of Economic Cooperation and Development (OECD) and
the World Trade Organization (WTO). The problematic on the issue in question, still
ongoing, actually began in 1996, and brought about suggestions which were in some
cases in conflict with each other. The principal ones were the following:

The proposal of a committee put together by the European Union in 1996 called
for imposing bit tax, a special tax applied on the basis of the time spent online, and
the distance between the connecting parties. This proposal was not adopted, among
other things because it could hinder the growth of the Internet. What is more, it could
reduce the use of the Internet, as the tax would be imposed even on free use
(Fortsakis, 2005). The disadvantages of this particular proposal included also the fact
that bit tax did not take into account the value of the goods taxed (Ligthart, 2004).

A diametrically opposite proposal dominated in 1997 in the U.S.A., according to
which a worldwide free Internet zone would be created, free of tax conditions for
direct e-commerce. In October 1998, the American Congress established the Internet
Tax Freedom Act (ITFA). However, there is a strong controversy in the U.S.A.
between those in favour of imposing tax on the Internet, on the grounds of loss of tax
income, and those in opposition to Internet taxation, as taxes would increase the cost
for the consumer and thus restrict the development of the use of the Internet and of e-
commerce (Griffin et al, 2008). In fact, according to Rothenburg (2006) many support
that as e-commerce sales are low, they should not be taxed, while others support full
tax compliance. There is yet a third outlook according to which the tax on the sales and
the use of such transactions should be determined by a single rate nationwide.

The OECD on its part acknowledges that Internet taxation is a problem that
needs to be addressed collectively on the level of tax administrations of its Member-
States requiring coordinated and multi-faceted actions. During the first official
OECD Ministerial Conference on this particular issue in Ottawa, Canada, in 1998,
the framework of tax principles that should govern e-commerce was set. These prin-
ciples were:

a. Neutrality. According to this principle, taxation should aim for neutrality and
justice between conventional and electronic commerce and between different forms
of e-commerce.

b. Efficiency. Compliance costs for consumers and administrative expenses
should be minimized as much as possible.

c¢. Certainty and simplicity. Tax rules should be clear and simple so that they are
understood by all taxpayers.

d. Effectiveness and justice. Taxation should impose the right tax rate at the right
time, and the possibility of tax-evasion and tax-avoidance should be minimized.

e. Flexibility. Tax systems should be flexible and dynamic so as to keep up with
the technological and commercial developments (OECD 1998).

The European Union, in continuous negotiations with the U.S.A. as well as
OECD and WTO, came to compose the Announcement COM (1998) 374 of the
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Commission of the European Communities, which aimed at setting guidelines on
indirect taxation value added tax (VAT) in e-commerce. These guidelines were:

a. Imposing no new taxes. In the sector of indirect taxation all relevant efforts
should focus on adapting existing VAT rules in the development of e-commerce.

b. Electronic transmissions are considered services. An action by which a prod-
uct is put at the buyer’s disposal in a digital form via an electronic network should be
considered, in the interests of VAT, rendering of a service.

c. Ensuring neutrality. The VAT system should ensure that services rendered
electronically within the E.U. are taxed within the E.U., irrespective of origin, and
that services rendered by companies from the E.U. outside the E.U. are not subject
to VAT within the E.U.

d. Facilitating observance of obligations. Taxation procedures should be
designed which are fully compatible with the expected growth of trading practices in
e-commerce.

e. Ensuring control and enforcement. The tax system and the means of control
it provides for should ensure that the tax is truly enforced in electronic services with-
in the E.U., both to companies and individuals.

f. Facilitating tax management. Pricing and keeping of accounting forms in elec-
tronic form should be made possible and tax administrations should allow the busi-
ness bodies which are active in the area of e-commerce the possibility to carry out
their tax obligations in electronic form.

In the course of the base erosion and profit shifting (BEPS) project, the OECD
focused on tax challenges of the digital economy. The February 2013 report
Addressing Base Erosion and Profit Shifting identifies a number of coordinated
strategies associated with BEPS in the context of direct taxation, which can often be
broken down into four elements:

- Minimization of taxation in the market country by avoiding a taxable presence,
or in the case of a taxable presence, either by shifting gross profits via trading struc-
tures or by reducing net profit by maximizing deductions at the level of the payer;

- Low or no withholding tax at source;

- Low or no taxation at the level of the recipient (which can be achieved via low-
tax jurisdictions, preferential regimes, or hybrid mismatch arrangements) with entitle-
ment to substantial no routine profits often built-up via intra-group arrangements; and

- No current taxation of the low-tax profits at the level of the ultimate parent
(OECD, 2014).

He Council of the EU in 2017, adopted new rules making it easier for online busi-
nesses to comply with VAT obligations. According to these rules, the main features of
the new system provide that, VAT will be paid in the member state of the consumer,
ensuring a fairer distribution of tax revenues amongst member states and online plat-
forms will be liable for collecting VAT on the distance sales that they facilitate.

The new rules set out the following timeline:

« introduction by 2019 of simplification measures for intra-EU sales of elec-
tronic services;

« Extension by 2021 of the one-stop shop to distance sales of goods, both intra-
EU and from third countries, as well as the elimination of the VAT exemption for
small consignments.
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Therefore, the spread of the digital economy creates challenges for internation-
al taxation as well as domestic tax revenue mobilization. As taxes are the main sources
of revenue for the government to fund its various public services and projects, tax
authorities must learn to adjust their capability to catch up with the fast change of dig-
ital economy activities (Juswanto and Simms, 2017). Capital moves fluidly and at
lightning speed but these dramatic efficiencies of the digital economy comprehen-
sively disrupt taxing patterns. National economies are being forced to cooperate, to
shore up the revenue leaks and to pursue some sort of common ground and global
parity among tax systems (Corkery et al, 2013). The country’s next steps should
include continued participation in the International Taxation Forum, adoption of
unilateral measures, improvement of its tax registration system to address untaxed
consumer-to-consumer transactions, and strengthening of its tax administration
capacity (Terada-Hagiwara et al, 2019).

5. Conclusions — Suggestions. From the presentation of the contemporary taxa-
tion framework which focuses on indirect taxation it is concluded that crucial issues
of the problematic developed above require further examination with the aim to
adjust classic tax principles (direct and indirect) to the new technological standards
brought about by the digital economy of cyberspace. This adjustment will, of course,
be the result of international cooperation and consent, given the globalized nature of
e-commerce. At the basis of this cooperation, software could be developed which,
after establishing electronically the permanent establishment of the parties partici-
pating in the electronic transactions, would withhold the corresponding indirect taxes
and render them electronically to the tax domains entitled to collect them. The WTO
could, in fact, play a more significant role by determining a framework of interna-
tional negotiations.

Tax administrations, besides adopting OECD and EU guidelines and aligning
tax law, should also intensify efforts regarding tax control of online transactions and
businesses, by using advanced electronic control tools, and scientific methods of
Information and Communication Technologies, as well as exploiting international
experience. Also of significant contribution would be the training of the tax control
personnel by executives from tax administrations of EU Member-States, or from
other states who have gained more extensive experience in e-commerce taxation.
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